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Lake sheriff employs seized cash to pay for
TV ads to fight drugs
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Sentinel Staff Writer

October 15, 2006

TAVARES -- Last month, Lake County Sheriff Chris Daniels debuted during Monday Night latest technalogy
Football. And then on MTV. And MSNBC.

The sheriff's face is popping up on television thanks to new public-service announcements.

Focusing on issues ranging from elder fraud to methamphetamine abuse, the four ads are meant "to get everyone's
attention," Daniels said.

Each 30-second spot was paid for with seized drug money and produced by a company in Land O'Lakes, all for about
$20,000.

"What better way to use your drug money than to pay for anti-drug messages," said Jewel Aardema, vice president of
Real Performance Marketing Inc., which created the ads. They are scheduled to run on local cable channels until the
end of the year.

During their first few weeks on the air, the announcements already have had an impact, Daniels said. Two of the eight
wanted sex offenders featured in one announcement were recently caught.

Johnny K. Bryant, 33, of Groveland and Jamie Nathan Phillips, 27, of Leesburg were in separate Central Florida jails
last week. Both had been convicted of sex crimes more than five years ago and failed to register as sex offenders.

Daniels said he hopes the other announcements will produce more positive payoffs.

Calling meth the "fastest-growing problem in our community" in one ad, Daniels said he has seen an increase in the
number of jail inmates who report their own addictions to the drug. Officials say the drug users boost inmate health-
care costs and are often responsible for property-crime increases.

Lake authorities have seen more meth labs during the past several years. In 2004, the Sheriff's Office shut down five.
That number spiked to 27 in 2005. So far this year, deputies have found at least seven and that number is expected to
rise, said Sheriff's Office spokeswoman Sgt. Christie Mysinger.

The public-service announcements might help curb those numbers, if they are marketed to the correct audiences, said
Aardema, who has created ads for about 20 other state law-enforcement agencies. "You have to find the slots and the

stations that the message applies to."

Daniels' ads warning against meth use and underage drinking air at night on MTV and BET, but the elder-fraud
announcement appears during daytime programming on CNN and MSNBC, she said.

Christine Dellert can be reached at cdellert@orlandosentinel.com or 352-742-5917.
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